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Kennismaken met Aon

Qur vision

We aim to be universally recognized
as the preeminent firm focused on risk and people.

Our mission
We're driven to empower economic and human possibility
for clients, colleagues, and communities around the world.

Our brand promise

Empowering economic and human possibility.

Passionate
Inventive

Understanding

Approachable
Straightforward

What do we believe in

“We believe in the power of people.

The power of dreamers, builders, and world changers.
We believe in being parft of something bigger:

Bold pursuits that shape our world for the better.

We believe there are no limits,

But only possipilities.

We believe in keeping optimism alive.

Our lives are devoted fo bringing ideas to life.

We believe that fogether, we’re stronger than on our own.

Together, we are one. Am
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By the Numbers

LSD in Billions
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USD 11.6B

72,000

Number of Aon colleagues
around the world

500 | Number of global offices

120 | Number of countries in which
Aon operates

Total revenue generated by
Aonin 2016

Aon Revenue
Aon Risk Solutions, Aon Benfield, Aon Hewitt
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Risk Solutions

Aon Benfield

Aon Risk Solutions

Retail Brokerage * Treaty Reinsurance Brokerage
Risk Assessment and Advisory ~ * Facultative Reinsurance
Health & Benefits Brokerage

Captive Management + Capital Markets and
Financial Advisory

Affinity Programs ‘
Select Personal Lines * ‘q”?l}"tlﬂ

Aon Inpoint * (laims Management
Actuarial and Analytics * Strategy, Claims and
Claims Advocacy and Operations Consulting

Administration
Technology Solutions

M&A Advi
36% HR Solutions

Aon Hewitt

uUsD 11.68

64% Risk Solutions

Aon Risk Solutions
Aon Benfield

HR Solutions

Aon Hewitt

Retirement & Investments

* Retirement & Investment
Consulting

* Defined Benefit & Defined
Contribution Administration

* Financial Services
Health & Benefits
* Health & Benefits Consulting

* Health & Welfare
Administration

* Health Care Exchanges

Talent, Rewards &
Performance

* Rewards & Compensation

* Engagement & Effectiveness
* Talent Assessment & Analytics
HR Services

* Cloud Solutions

* Application Management
Services

* Hosted HR BPO

AON

Empower Results®
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Aon Cyber Risk Solutions Framework
Our Approach
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management process
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Aon Affinity

Franchise organisaties Branche organisatie (sport) Verenigingen  cmowerteui



Aon Affinity

The Partners The Affinity Group
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Client De échte
Promise
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Aon Client
‘ Promlse '

Our Commltment to You

.

At Aon, we honor our commitments. Across our firm, we are united in our
passion to provide you and every client we serve with a consistent,
high-quality, high-value, and engaging experience with each interaction.
Our colleagues are employed by Aon, but they work for you.




Client Promise

The Aon Client Promise fremeworlc

ADH CHEDt includes the five promises, &

P I-Dmis al comprehensive training curricuhom,

end erobust methodology for
ENsUring & consistent client

% EXperience.

Partnership

Framework

Client Promize

AON
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Show it

Fundraise FAQ Blog H

Forget Everything You
Know About Insurance

Instant everything. Killer prices. Big heart.

\ (® Watch the video
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Proof It
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