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History of Information
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Information Characteristics
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Information Characteristics

Multiplicative Quality

Information is the
only resource that
grows with its use

The real value of
information depends
on context and use
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Information Overload
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The Real Problem
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Readers - Listeners
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Filers vs. Pilers
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People Like People
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People like people

Newsvine Fark Newzingo
Corporate wiki's Pageflakes
Postgenomic
Wikio: DIGG g Gadgets

Live information from 35185 media and blogs

Twitter: Vikipedia:

Web 3.0  Wikia: e

a collection of communities

the free video encyclopedia
that anyone can edit

with websites that you can edit Del.icio.us

Flickr Facebook

Social software

simplerwork
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Social networking
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People’s Technology
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The Commercial
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In Conclusion

Your Thoughts,
Answers,
and Questions?
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